More Lessons in

Gl Ezlceoyars

By Jamie L. Scheppers, Assaciate Editor

No Lon ger Just an Amemty
How this Reno, New., club has made the transition
Jfrom semi-private ‘development amenity” to full-service country club.

aster-planned developments are almost
lilkke miniature—or somerimes not o

miniature—cities in their own right,

Housing and recreation (usually in the form of
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with restaurants, shopping plazas and even
schools often ineluded in the mix,

ArrowCreek 13 one such community. Created
by Terrabrook, & residential and commercial land
development company, ArrowCreek rests on over
1,500 acres of Reno, Nevada's finest terrain, With
the city’s skyline below and clear mountain views,
the community has carved out a niche for itself.
And, as if the location weren't enough to draw
people into the community, there are two private
championship golf courses—the Legend (Plourse
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designed by Armald Palmer

and the Challenge Course i

designed by Fuzzy Zoeller

and John Harbottle 11— | gl

and a newly renovated club-
house to accompany both.
Bounding out the commu-

mty is a Residents Club |

with pools and a spa, bas-
ketball and tennis courts,

and fitness facilities. There il
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school and private academy
{grades 6-12) just

outside the fully staffed, 24-
hour gatehouse.
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